










SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS
MANAGEMENT
I – B.com GENERAL(EM)

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2021-22Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Business Environment 100 40 60 5 4

Total 600 200 400 27 22



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com - Computer Application

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2021-22Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals Of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Information Technology 100 40 60 5 4

Total 600 200 400 27 18



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com ( Banking , Insurance and Financial Services)

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals Of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Indian Banking system 100 40 60 5 4

Total 600 200 400 27 18



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com ( Accounting & Taxation)

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals Of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Financial Services 100 40 60 5 4

Total 600 200 400 27 22



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – BBA ( General / Digital Marketing), Semester - I

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Principles of
Management 100 40 60 5 4

1B Managerial Economics 100 40 60 5 4

1C Quantitative Methods
for Managers 100 40 60 5 4

Total 600 200 400 27 18



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.VOC ( Logistics Management)

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

S.NO NAME OF THE SUBJECT CREDITS
HOURS
PER
WEEK

INTERNAL
MARKS

EXTERNAL
MARKS TOTAL

01 English (Communication & Soft
Skills) 2 2 50 50

02 Computers (Basics of Computer
Applications) 2 2 50 50

03 Business Organization and
Management 3+1 2+2 40 60 100

04 Business Environment 3+1 2+2 40 60 100

Total 12 12

SKILL COMPONENTS

05 Fundamentals of Accounting 4+1=5 4+2 40 60 100

06 Secretaryship & Insurance
Promotion 4+1=5 4+2 40 60 100

07 Economies of Transport 4+1=5 4+2 40 60 100

08 Field Work Project 3 6 40 60 100

Total 18 24



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com GENERAL(EM)

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and Science

50 50 2 2
Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing
50 50 2 2Business Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C Banking Theory & Practice
(Gen/BIFS) 100 40 60 5 4

Total 600 200 450 29 24



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com ( Computer Application)

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C E-Commerce and web
Designing (CA) 100 40 60 5 4

Total 650 200 450 29 24



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

II – B.com - Banking, Insurance & Financial Services

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C Financial Markets 100 40 60 5 4

Total 650 200 450 29 24



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

II – B.com - Accounting & Taxation

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C Income Tax - I 100 40 60 5 4

Total 650 200 450 29 24



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.B.A ( General)

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

2A Accounting for
Managers 100 40 60 5 4

2B Fundamentals of
Marketing 100 40 60 5 4

2C E-Commerce 100 40 60 5 4

Social Immersion
Internship 100 4

Total 750 200 450 34 28



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

II – BBA - Digital Marketing

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

2A Accounting for
Managers 100 40 60 5 4

2B
Fundamentals of

Marketing & Digital
Marketing

100 40 60 5 4

2C Business Environment 100 40 60 5 4

Social Immersion
Internship 100 4

Total 750 200 450 34 28



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

B. Voc – Logistics Management

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

S.NO NAME OF THE SUBJECT CREDITS
HOURS
PER
WEEK

INTERNAL
MARKS

EXTERNAL
MARKS TOTAL

01 English (Communication &
Soft Skills) 2 2 50 50

02 Computers (Information and
Communication Technology) 2 2 50 50

03 Business Economics 4 4 40 60 100

04 Banking Theory and Practice 4 4 40 60 100

Total 12 12 80 220 300

SKILL COMPONENTS

05 Fundamentals of Accounting 5 6 40 60 100

06 Supply Chain Management 5 6 40 60 100

07 Logistics Management 5 6 40 60 100

08 Field Work Project 5 6 40 60 100

Total 20 24 160 240 400



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com GENERAL(EM)

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2021-22Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Business Environment 100 40 60 5 4

Total 600 200 400 27 18

Programme out comes:
PO1 - Enables learners to get theoretical and practical exposure in the commerce sector
which includes Accounts, Commerce, Marketing, Management, Economics, Environment etc.
PO2 - Develops communication skills and build confidence to face the challenges of the
corporate world.
PO3 - Enhances the capability of decision making at personal and professional levels.
PO4 – Makes students industry ready and develop various managerial and accounting skills
for better professional opportunities.
PO5 - Develops entrepreneurial skills amongst learners.
PO6 - Strengthens their capacities in varied areas of commerce and industry aiming towards
holistic development of learners.
PO7 - Thus, after completing their graduation learners develop a thorough understanding of
the fundamentals in Commerce and Finance



SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year B.Com (Gen/ CA/BIFS/B.VOC) Degree Course – I Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: - Financial Accounting

Course Objectives _ 1. To help the students to develop cognizance of the importance of
accounting in organization financial statements

2. To enable students to describe how people analyze the corporate financial under different
conditions and understand why people describe the financial statements in different manner.

3. 3. To provide the students to analyze specific characteristics of Logistics Management
Accounting and their future action for expenses and income

4. 4. To enable students to synthesize related information and evaluate options for most
logical and optimal solution such that they would be able to predict and control cost
incurrence and improve results.

Course Outcomes: On completion of this course, the students will be able to

CO1. Demonstrate the applicability of the concept of Accounting to understand the
managerial Decisions and financial statements

CO2. Apply the Financial Statement Analysis associate with Financial Data in the
organization.

CO3. Analyse the complexities associated with management of cost of product and services
in the Organization

Course Code fA Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



CO4. Demonstrate how the concepts of accounting and costing could integrate while
identification and resolution of problems pertaining to LM Sector

Unit Topics No of teaching hours
Allocated

I Introduction : Need for Accounting–Definition – Objectives,–
Accounting Concepts and Conventions – GAAP - Accounting
Cycle - Classification of Accounts and its Rules – BookKeeping
and Accounting - Double Entry Book-Keeping - Journalizing -
Posting to Ledgers, Balancing of Ledger Accounts (including
Problems).

15

II Subsidiary Books:
Types of Subsidiary Books - Cash Book, Three-column
Cash Book- Petty Cash Book (including Problems). 17

III Trial Balance and Rectification of Errors :Preparation of
Trial balance - Errors – Meaning – Types of Errors –
Rectification of Errors – Suspense Account (including
Problems)

20

IV Bank Reconciliation Statement:Need for Bank
Reconciliation - Reasons for Difference between Cash
Book and Pass Book Balances- Preparation of Bank
Reconciliation Statement - Problems on both Favourable
and Unfavourable Balance (including Problems). 18

V Final Accounts:
Preparation of Final Accounts: Trading account –
Profit and Loss account – Balance Sheet – Final
Accounts with Adjustments (including Problems)

20

Enriched Module: Accounting Cncepts, classification of Accounts, preparation of BRS,
Rectification of errors and preparation of Trading, Profit & Loss account

References:

1. Ranganatham G and Venkataramanaiah, Fundamentals of

Accounting, S Chand Publications

2. T.S.Reddy& A. Murthy, Financial Accounting, Margham Publications
3. S N Maheswari and SK Maheswari, Financial Accounting, Vikas

Publications
4. R L Gupta & V K Gupta, Principles and Practice of Accounting,

Sultan Chand & Sons

5. S.P. Jain & K.L Narang, Accountancy-I, Kalyani Publishers
6. Tulasian, Accountancy -I, Tata McGraw Hill Co.
7. V.K.Goyal, Financial Accounting, Excel Books



8. K. Arunjothi, Fundamentals of Accounting; Maruthi Publications
9. Prof EChandraiah : Financial Accounting Seven Hills International

Publishers

SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year B.Com (Gen/ CA/BIFS/B.VOC) Degree Course – I Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: - Business Organisation and Management



Course Objective:This course examines the organisational elements essential for optimising
the results of a production unit. To do this, we study the economic behaviour and its
implications for business analysis. We analyse the source of wealth creation, with a brief
description of the environment and the key internal factors of an organisation. With respect
to the latter, we take a deeper look at the way human and technical resources behave with the
most significant sources of wealth creation at an organisational level. The course introduces
the most important concepts of the theory of supply in a dynamic framework.

Learning Outcomes:

At the end of the course, the student will be able to

 Understand different forms of business organizations.
 Comprehend the nature of Joint Stock Company and

formalities to promote a Company.

 Describe the Social Responsibility of Business towards the society.
 Critically examine the various organizations of the business firms and

judge the best among them.

Course Code BOM Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



 Design and plan to register a business firm. Prepare different

documents to register a company at his ownArticulatenew models of

business organizations.

Unit Topics No of teaching hours
Allocated

I Introduction Concepts of Business, Trade, Industry and
Commerce: Business – Meaning, Definition, Features and
Functions of Business - Trade Classification – Aids to
Trade – Industry Classification and Commerce - Factors
Influencing the Choice of Suitable form of Organisation. 15

II Forms of Business Organizations: Features,Merits and
Demerits of Sole Proprietor Ship and Partnership Business -
Features Merits and Demits of Joint Stock Companies -
Public Sector Enterprises (PSEs) - Multinational
Corporations (MNCs)- Differences between Private Limited
Public Limited Company.

17

III Company Incorporation: Preparation of Important
Documents for Incorporation of Company - Certificate of
Incorporation and Certificate of Commencement of
Business - Contents of Memorandum and Articles of
Association - Contents of Prospectus.)

15

IV Management: Meaning Characteristics - Fayol’s 14
Principles of Management - Administration Vs
Management - Levels of Management. 18

V Functions of Management: Different Functions of
Management - Meaning – Definition – Characteristics
Merits and Demits of Planning - Principles of
Organisation – Line and staff of Organisation

20

Enriched Module: Awareness about the concepts of Management, various forms of
Organisations,enriched with the process of incorporation of Company and functions and
theories of Management.

Reference Books:

1. Industrial Organization and Management,C.B.Guptha, Sultan Chand.
2. Business Organization - C.D.Balaji and G. Prasad, Margham Publications,

Chennai.
3. Business Organization -R.K.Sharma and Shashi K Gupta, Kalyani Publications.
4. Business Organization & Management: Sharma Shashi K. Gupta, Kalyani

Publishers
5. Business Organization & Management: C.R. Basu, Tata McGrawHill
6. Business Organization & Management: M.C. Shukla S. Chand,
7. Business Organisation and Management, Dr.NeeruVasishth, Tax Mann

Publications.



8. Business Organisation and Management, Dr B E V L Naidu, Seven Hills

International Publishers, Hyderabad

SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year B.Com (Gen/ B.VOC) Degree Course – I Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: - Business Environment



Course Objective:
A business Environment course will prepare future entrepreneurs to plan, launch and grow a
business venture within the context of their local and national social, political, legal cultural
and economic environment. It will ensure that future entrepreneurs consider the
labour environment and retail environment they are entering. They will be able to assess the
impact of these different environments on the potential to succeed in their new business
venture. We will look at the micro‐environment as well as the macro‐environment of a
business and in particular the variables that influence the activities of a business.

Course Outcomes:

At the end of the course, the student will able to;

CO1- Understand the concept of business environment.
CO2 - Define Internal and External elements affecting business environment.
CO3- Explain the economic trends and its effect on Government policies.

Course Code BE Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



CO4- Critically examine the recent developments in economic and

business policies of the Government.

CO5- Evaluate and judge the best business policies in Indian business
environmentDevelop the new ideas for creating good business environment

.
.Unit Topics No of teaching hours

Allocated
I Overview of Business Environment: Business Environment

– Meaning – Characteristics – Scope -Macro and Micro
Dimensions of Business Environment - Environmental
Analysis.. 15

II Economic Environment: Economic Environment –
Nature of the Economy – Structure of Economy –
Economic Policies & Planning the Economic
Condition – NITI Ayog – National Development
Council – Five Year Plans

20

III Economic Policies: Economic Reforms and New
Economic Policy – New Industrial Policy –
Competition Law – Fiscal Policy – Objectives and
Limitations – Monetary Policy and RBI

15

IV Social, Political and Legal Environment: Concept of Social
Responsibility of Business towards Stakeholders -
Demonetisation, GST and their Impact - Political Stability -
Legal Changes.

12
V Global Environment :Globalization – Meaning – Role of

WTO – WTO Functions - IBRD– Trade Blocks, BRICS,
SAARC, ASEAN in Globalisation. 13

Enriched Module: Over view of Business environment ,enriched knowledge in

Economic environment and Global environment.

Suggested Readings:

1. K. Aswathappa : Essentials of Business Environment, Himalaya Publishing
House

2. Francis Cherunilam : Business Environment,Himalaya Publishing House
3. Dr S Sankaran: : Business Environment, MarghamPublications
4. S.K. Mishra and V.K. Puri : Economic Environment of Business, HPH



5. Rosy Joshi and Sangam Kapoor : Business Environment, Kalyanai
Publications

6. A C Fernando: Business Environment, Pearson
7. Dr V Murali Krishna, Business Environment, Spectrum Publications
8. Namitha Gopal, Business Environment, McGraw Hill

SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com - Computer Application

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2021-22Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals Of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Information Technology 100 40 60 5 4

Total 600 200 400 27 18



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com ( Accounting & Taxation)

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals Of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Financial Services 100 40 60 5 4

Total 600 200 400 27 18

SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management



Proposed syllabus of

I Year B.Com - Accounting & Taxation ), Degree Course – I Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: - Financial Services

Course Objective: The objective of this course is to familiarise the students with the nature
and scope of various types of financial services and to understand the regulatory environment
in which they are undertaken.

Course Outcomes: At the end of the course, the student will able to;

CO1-Understand the role and function of the financial system in reference to the macro economy

CO2-Demonstrate an awareness of the current structure and regulation of the Indian financial

services sector

CO3-Evaluate and create strategies to promote financial products and services.

CO4-Manage businesses with different tools and techniques.

CO5- Identify the factors that affect interest rates and evaluate relationships between the prices of

securities and interest rates

Unit Topics No of teaching hours
Allocated

I Financial Services: Indian financial system - Role of
financial services - Banking and Non banking companies -
Activities of Non Banking Finance Companies- Fund 15

Course Code Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



based activities- Fee based activities.

II Merchant Banking Services: Scope and importance of
merchant banking services - Venture capital- Securitization
Demat services- Commercial paper - certificate of Deposits. 15

III Leasing and Hire purchase:Types of lease,
Documentation and legal aspects - Fixation of Rentals and
Evaluation - Higher Purchasing - Securitization of debts -
House Finance..

20

IV Credit Rating: Purpose - Types - Credit Rating Symbols -
Agencies: CRISIL and CARE - Mutual funds - SEBI
Regulations. 18

V Other Financial services: Factoring and Forfaiting-
Procedural and financial aspects - Installment system -
Credit cards - Central Depository Systems: NSDL, CSDL. 20

Enriched Module: Enrich the knowledge of the students about Financial services,Hire
purchases, about Mutual Banking, Venture Capital anf Housing Finance & allied financial
services.

References:

1. Khan M.Y., Financial services, Tata McGraw Hill Education Private Limited, New Delhi.

2. Vasant Desai, Financial Markets and Financial Services. Himalaya Publishing House,
Mumbai.

3. Siddiah.T, Financial Services, Person

4. Tripaty Nalini Prava, Financial Services,Prentice Hall of India, New Delhi.

5. Guruswamy.S, Financial Services. Tata McGraw Hill Education Pvt.Ltd, New Delhi

6. SEBI guidelines, Bharat Publications, New Delhi

7. Machiraji, “Indian Financial System”, Vikas publishers

SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

I Year B.Com – Accounting , Degree Course – I Semester



(w.e.f - 2021 - 22 academic year)

Title of the Course: Financial Services

External Model Paper (60 Marks)

The Question paper has two sections.

Section - A Consists of 5 short questions with choice 5 out of 10(each questions carries 4
Section - B consists of 5 essay questions with internal choice (each question carries8
marks)

Blue Print

Sl.
no

Unit Short
Question

s(4
marks)

Marks
allotted

Essay
Questions

(8 Marks)

Marks
obtained

1 Unit-I: Financial Services: 2 8 2 16

2 Unit-II:Merchant Banking
services

2 8 2 16

3 Unit-III: Leasing-Hire Purchase 2 8 2 16

4 Unit-IV:Credit Rating: 2 8 2 16

5 Unit-V:Other Financial
Services:

2 8 2 16

SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

I Year B.Com- Accounting and Taxation,, Degree Course – I Semester
(w.e.f - 2020 - 21 academic year)

Financial Services



Model Paper

Time: 3hour Section – A Total Marks - 60

Answer any five questions from the following 5X4 =20

1. Define Non Banking Companies.
2. Explain about fund based activities.
3. What is the meaning of securitization?
4. Explain about Demat services.
5. Describe Certificate of Deposits.
6. What is the concept of House Finance?
7. What are the features of Hire Purchase system
8. Explain CARE.
9. What are the advantages of Mutual funds?
10. Explain about CSDL

SECTION-B
Answer any ONE question from each section 5X8 =40 Marks

11.A) Explain the role of financial services in the economic development of the Nation.
(OR)

B) . Define Non Banking company and what are the activities of non Banking Finance
Companies?

12.A). Define Merchant banking. Explain the importance of Merchant banking services.
(OR)

B.) What is venture capital. What are the advantages and disadvantages of Venture
Capital.

13.A.) Define Lease. What are the different types of leasing?
(OR)

B). Explain about securitization of debts.

14.A. )What is a credit rating? Describe the credit rating symbols.
(OR)

B). Discuss about regulations of SEBI on Mutual funds.

15. A).What is a credit card? Explain the features of credit card.
(OR)
B). Distinguish factoring and forfaiting.

**********

SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com - Banking , Insurance and Financial Services, Semester - I

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)



COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2Insurance Promotion

CORE SUBJECTS

1A Fundamentals Of
Accounting 100 40 60 5 4

1B Business Organisation
And Management 100 40 60 5 4

1C Indian Banking system 100 40 60 5 4

Total 600 200 400 27 18

SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year B.Com - Banking, Insurance and Financial services , Degree Course – I Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: INDIAN BANKING SYSTEM -Syllabus for AY 2021- 22



Course Objectives: This course will increase the basic understanding about the
importance of banking functions and Regulatory system of banks in India and also the
developments and innovations banks, according to credit needs the banks of different kinds
learned by students, as well as the how the relation maintained between banker and customer.

Course Outcomes : By the end of the course ,students will be able .

1. To provide the better understanding of the functions of commercial banks
and the regulatory functions of RBI and SEBI.

2. To make aware of Innovation of banking systems to the customers.
3. To acquaint the students with how the credit control measures works like

Repo rate, Reverse Repo rate, CRR.
4. To summarise with different banks with different credit facilities.
5. To make understand about the relationship between banker and customer

responsibilities of collecting and paying bankers.

Unit Topics No of teaching hours
Allocated

I Banking- concept, banking regulation Act, Nationalised
banks- Scheduled and Non- Scheduled banks .
Commercial Banks-definition , Functions, current scenario
of Indian banking system Developed countries and
Undeveloped countries .

10

II Banking system in India : Unit Banking, Branch Banking,
Investment Banking , Indigenous Banking, Cooperative
Banks, Regional Rural Bank, SIDBI, NABARD EXIM
Bank, industrial bank

15

III Innovation in banking : meaning and concept of
innovation
Importance of changes in the banking system, Electronic
banking ,Online and Offshore banking ,internet banking,
ATMS, RTGS, NEFT, mobile banking ,credit cards and
debit cards.

15

Course Code IBS Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



IV Banker and Customer :Meaning and definitions of banker
and customer, Relationship between customer and banker,
opening of the account with bank, types of customers,
KYC Norms. Duties and responsibilities of paying banker
and collecting bankers.

17

V Regulatory system: RBI-Origin , Organisational
Structure ,Functions of RBI-regulatory powers- qualitative
and quqantitative Methods SEBI – organisational structure
-regulatory functions -guidelines for underwritings,
Venture capital and Merchant Banking.

18

Enriched Module: Functions of commercial bank, Supervision of RBI, types of banks,
innovation of banks, Banker and Customer relationship.

References :

1. Khan,M.Y. Indian Financial System, Tata McGraw Hill Publishing Company Ltd,
New Delhi.

2. Banking Theory :Law and Practice: B. Santhanam; Margram Publication.
3. Introduction to Banking: VijayaRaghavan ,Excel books.
4. Banking Theory and Practice, Jagroop Singh, Kalyani Publishers.
5. rbi.org.in



SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

I Year B.Com - Accounting and Taxation, Degree Course – ISemester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Indian Banking System

External Model Paper (60 Marks)

The Question paper has two sections.

Section - A Consists of 5 short questions with choice 5 out of 10(each questions carries 4
Section - B consists of 5 essay questions with internal choice (each question carries8
marks)

Blue Print

Sl.n
o

Unit Short
Questions
(4 marks)

Marks
allotted

Essay
Questions

(8 Marks)

Marks
obtained

1 Unit-I: Banking-
concept

2 8 2 16

2 Unit-II:Banking system
in India

2 8 2 16

3 Unit-III:Innovation in
banking

2 8 2 16

4 Unit-IV:Banker and
Customer

2 8 2 16

5 Unit-V:Regulatory
system

2 8 2 16



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

I Year B.Com- Accounting and Taxation, Degree Course – I Semester
(w.e.f - 2020 - 21 academic year)

Title of the Course: INDIAN BANKING SYSTEM -
MODEL PAPER

Time- 3 hrs marks -60
Answer the any 5 of the following questions 4X5=20 M

1. Commercial bank 8. Scheduled banks
2. CRR and SLR 9. ATMS
3. E-Banking 10. SEBI
4. Indigenous Banking.
5. NABARD
6. Paying banker
7. KYC Norms.

Answer the following questions 5X8=40 M
Unit-1

11. (a)What is a commercial bank? Explain the functions of commercial banks? or
(b) Explain briefly Nationalisation of the banks in India.

Unit-2
12. What is unit banking ?explain the advantages and disadvantages of unit

Banking? (or)
(b) Explain the functions and organisation of NABARD?

Unit-3
13.(a) What are the innovations introduced in the banking system describe? (or)

(b) Write about credit cards uses?
Unit-4

14.(a) Who is banker? Explain the special relationship between banker and
Customer?(or)

(b) Define collecting banker? Explain Statutory protection to Collecting
Banker?

Unit-5
15.(a) Define RBI? Explain the functions of RBI ?(or)
(b)Explain the quantitative methods and qualitative methods of credit control?



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – BBA ( General / Digital Marketing), Semester - I

FIRST SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills

Human Values And
Professional Ethics

50 50 2 2Computer Applications
Entrepreneurship
Development

Skill
Development

Courses

Secretaryship
50 50 2 2

Insurance Promotion

CORE SUBJECTS

1A Principles of
Management 100 40 60 5 4

1B Managerial Economics 100 40 60 5 4

1C Quantitative Methods
for Managers 100 40 60 5 4

Total 600 200 400 27 18



SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year BBA( General/ Digital Marketing) , Degree Course – I Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Principles of Management

Course Objectives:

1. To enable the students to study the evolution of Management,

2. To study the functions and principles of management.

3.To learn the application of the principles in an organization.

4. To enable the effective and barriers communication in the organization To study the
system and process of effective controlling in the organization.

Course Outcomes : Upon completion of the course, students will be able

CO1-to have clear understanding of managerial functions like planning, and have same basic
knowledge on international aspect of management

CO2- To understand the planning process in the organization

CO3 - To understand the concept of organization

CO4 - Demonstrate the ability to directing ,leadership and communicate effectively

CO5 : To analysis isolate issues and formulate best control methods

Course Code PM Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



Unit Topics No of teaching hours
Allocated

I Introduction of Management: Definition — Management
— functions of management — principles of management -
levels of management— Management Science or Art- Trends
and Challenges of Management in Global Scenario.

10

II Planning: Nature and purpose of planning — Planning
process — Types of plans Objectives — Managing by
objective (MBO) Strategies — Types of strategies.

15

III Organizing: Nature and purpose of organizing -Organization
structure Formal and informal groups of organization —
Line and Staff authority —Centralization and
Decentralization — Delegation of authority.

15

IV Directing— Motivation: Motivation - Nature and
importance- types of Motivation -Leadership - Meaning -
styles, qualities & functions of leaders — Communication
— Barriers to effective communication.

17

V Controlling: Process of controlling — Types of control —
Budgetary and non-budgetary, control techniques — Managing
Productivity — Cost Control — Purchase Control —
Maintenance Control — Quality Control

18

Enriched Module: Management Functions and Principles, how to plane the organizational
activities, Delegation and decentralization of Authority, Directing principles and
Motivational nature and Types and controlling types and process.

References :

 Gupta, Sharma and Bhalla; Principles of Business Management; Kalyani Publications;
1 st edition.

 L M _ Prasad; Principles of Management; Sultan Chand and Sons, 6thedition_
 Harold Hein, Weihrich "Essentials or Management', Tata McGraw-Hill, 1998
 Joseph L Massie "Essentials of Management", Prentice llall of India, (Pearson)

Fourth Edition.2003.
Principles or Management, By Tripathi, Reddy

 Tata McGraw HillManagement 'l'heory & Practice J Chandan
• Management: Concept and Strategies By J. S. Chandan, Vikas Publishing



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

I Year BBA Degree Course – 1 Semester
(w.e.f - 2021 - 22 academic year)

Principles of Management
External Model Paper (60 Marks)

The Question paper has two sections.
Section - A Consists of 5 short questions with choice 5 out of 10(each questions carries 4
marks)
Section - B consists of 5 essay questions with internal choice (each question carries8
marks)

Blue Print
Sl.no Unit Short

Questio
ns(4
marks)

Marks
allotted

Essay
Questions
(8 Marks)

Marks
obtained

1 Unit-I: Introduction of Management 2 8 2 16

2 Unit-II: Planning 2 8 2 16

3 Unit-III : Organizing: 2 8 2 16

4 Unit-IV: Directing- Motivation 2 8 2 16

5 Unit-V: Controlling: 2 8 2 16



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

I Year BBA Degree Course – 1 Semester
(w.e.f - 2020 - 21 academic year)
Principles of Management

Model Paper
Time: 3hour Section – A Total Marks - 60
Answer any five questions from the following 5X4 =20
1. Is Management Science or Art?
2. Importance of Management
3. Nature of Planning
4.MBO

5. Distinguish between Formal and Informal organisations
6. Centralization vs Decentralization
7. Types of Motivation
8. Nature of Communication
9. Quality control
10.Types of Control

Section – B
Answer FIVE questions, one from each unit 5X8 =40
11. A) Define Management . Briefly Explain various Levels of Management .

OR
B) Briefly explains the Trends and Challenges of Management in Global Scenario.

12. A) What is planning? Explain various steps in planning process.

OR
C) Briefly explain various strategies in MBO Technique

13 . A) Distinguish between Formal and Informal Organization
OR

13. What is Decentralization ? Explain the advantages and disadvantages of
Decentralization

14. A) Define Motivation. Explain the Nature and importance of Motivation

OR
B) What is Communication? Explain the barriers to Communication

15. A) Briefly explain the process of Control

OR
B) Discuss various controlling Techniques



SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year BBA( General/ Digital Marketing) , Degree Course – I Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Quantitative Methods for Managers

Course Objectives :

 Understand relevance & need of quantitative methods for making business decisions

 Demonstrate a sound knowledge of fundamentals of statistics and statistical techniques

 Be able to read and interpret statistical information

 Be able to perform statistical analysis

 Be able to apply quantitative methods to solve a variety of business problems.

Course Outcomes: On completion of this course, the students will be able to

CO1- Understand various quantitative & statistical methods

CO2- Understand data and draw inference from data

CO3- Calculate and interpret statistical values by using statistical tool (correlation &
regression)

CO4- Demonstrate an ability to apply various statistical tool to solve business problem

Course Code QMM Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



Unit Topics No of teaching hours
Allocated

I Introduction to Business Statistics: Meaning definition,
functions. importance and limitations of
Statistics Collection of data — Primary- and Secondary data
— Schedule and questionnaire — Frequency distribution —
Tabulation, Diagram and graphic presentation of data —
Statistical system in India.

10

II Measures of Central Tendency and Dispersion: Definition.
objectives and characteristics of Measures of Central
'tendency types of averages- Arithmetic Mean, Geometric
Mean Harmonic Mean. Median, Mode, Quartiles, Deciles
percentiles, Properties of averages and their application.
Meaning, definitions, objectives of Dispersion, Range,
Quartile Deviation, Mean deviation. Standard Deviation Co-
efficient of variation

20

III Measures of Correlation: Meaning, Definition and use of
correlation — types of correlation Karl Pearson's correlation
co-efficient Spearman's Rank correlation probable error
Meaning utility of regression analysis comparison between
Correlation and Regression — Regression Equations
Interpretation of Regression Co-efficient.

15

IV Set Theory: Set, Subset, Types of Sets — Operations on sets
— Venn Diagram Demorgan Laws Applications of Set
theory Laws of indices Arithmetic Progressions Geometric
Progressions Harmonic Progressions

10

V Matrix:Meaning and operations — Matrix Algebra — Types
of matrices — Matrix addition — Matrix Multiplication
Matrix Determinants, Minors and Co-factors Matrix
inversion.

15

Enriched Module: Concepts of Statistics, Collection of Data, how to represent Data in
graphs and Bars, Types of Averages, measures of dispersions, set theory and Matrix

References :

I _ Sivayya K_ V. and Satya Rao, Business Mathematics, Saradhi Publications, Guntur.
2. Sancheti and Kapoor V K. , Business Mathematics. Sulthan Chand & Sons, New Delhi

3 D N _ Elhance: l•undamental of Statistics, Kitab Mahal, f\llahabad
4. Gupta S_C Fundamentals ofBusiness Statistics, Sultan Chand, New Delhi.
5. Aggarwal, Business Statistics, Kalyani Publishers, llyderabad_
6_ Reddy C R_ Business Statistics 2 Deep & Deep Publications 2 New Delhi.



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

I Year BBA Degree Course – 1 Semester
w.e.f - 2021 - 22 academic year)

Quantitative Methods for Managers

External Model Paper (60 Marks)
The Question paper has two sections.
Section - A Consists of 5 short questions with choice 5 out of 10(each questions carries 4
marks)
Section - B consists of 5 essay questions with internal choice (each question carries8
marks)

Blue Print
Sl.no Unit Short

Questio
ns(4
marks)

Marks
allotted

Essay
Questions
(8 Marks)

Marks
obtained

1 Unit-I: Introduction to Business Statistics 2 8 2 16

2 Unit-II: Measures of Central Tendency
and Dispersion:

2 8 2 16

3 Unit-III : Measures of Correlation: 2 8 2 16

4 Unit-IV: Set Theory 2 8 2 16
5 Unit-V: Matrix: 2 8 2 16



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

I Year BBA Degree Course – 1 Semester
(w.e.f - 2021 - 22 academic year)

Quantitative Methods for Managers
Model paper

Time: 3hour Section – A Total Marks - 60
Answer any five questions from the following 5X4 =20
1. Define Statistics
2. Secondary Data
3. Types of Averages
4. Advantages of Standard deviation

5. Types of Correlation
6. Distinguish between Correlation and Regression Analysis
7. Define the term set. Explain different types of sets.
8. What do you mean by sets. Explain its uses.
9. Types of Matrices.
10.Explain the features of Matrices.

Section – B
Answer FIVE questions, one from each unit 5X8 =40

11. A What is Primary Data? Explain various methods of collecting primary data

OR

1. B)Production of food grains in A.P. is as follows. present the data in sub-divided Bar
diagram.
Production in
Tonnes

Wheat Maize Paddy

2015-16
2016-17
2017-18

8,000
9,000
8,500

4,000
6,000
6,000

12,000
11,500
13,000

12.

1. A) Calculate Arithmetic mean from the following data
Income 10-20 20-30 30-40 40-50 50-60 60-70

No. of persons 4 7 16 20 15 8

OR

2. B) From the following data find out the standard deviation:

C I 10-20 20-30 30-40 40-50 50-60 60-70
F 10 12 15 20 14 24



13.

2. A) Calculate Karl Pearson’s co-efficient of correlation for the given data

Price 100 90 85 92 90 85 88 90
Sales 50 60 69 61 70 75 71 64

OR
B) Given the bivariate data

X 48 33 40 9 16 16 65 24 16
Y 13 13 24 6 15 4 20 9 9

14.

A) In a survey connecting the smoking habits of consumers it was found that 55% smoke
cigarettes of Brand A, 50% of Brand B, 40% of Brand C, 30% smoke cigarettes of A and B
20% of A and C 12% of B.and C, 10% of all the three brands what percent do not smoke?
What percent smoke exactly two brands of cigarettes? Draw the Venn diagram.

B) If A= {1,2,3,4,7,8} B = { 2,4,5,6,10} C= { 1, 3,5,7,9} Verify A - (BUC) = (A-B) ) n(A-
C)

15.A) If Two matrices are A and B , prove that A+B = B+A.

3 4 5 2 -3 2
If A = -3 6 1 B = -1 -2 1

0 2 -2 3 5 6

C) If A,B,and C are three matrices, prove that A + B + C = A + B + C

1 2 2 3 4 2
A = 3 4 B = 1 0 C = 1 3



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com GENERAL(EM)

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and Science

50 50 2 2
Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing
50 50 2 2Business Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C Banking Theory & Practice
(Gen/BIFS) 100 40 60 5 4

Total 600 200 450 29 24



SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year BCOM( General/ CA/ BISF/ A & T/ B.Voc) , Degree Course – II Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Fundamentals of Accounting

Learning Outcomes:

At the end of the course the student will able to;

CO1- Understand the concept of consignment and learn the accounting

treatment of the various aspects of consignment.

CO2- Analyze the accounting process and preparation of accounts in

consignment and joint venture.

CO3- Distinguish Joint Venture and Partnership and to learn the

methods of maintaining records under Joint Venture.

CO4- Determine the useful life and value of the depreciable assets and

maintenance of Reserves in business entities.

O5- Design an accounting system for different models of businesses at

his own using the principles of existing accounting system.

Unit Topics No of teaching hours
Allocated

I Depreciation: Meaning and Causes of Depreciation -
Methods of Depreciation: Straight Line – Written Down
Value –Annuity and Depletion Method (including Problems). 15

Course Code FA Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



II
Provisions and Reserves: Meaning – Provision vs. Reserve
– Preparation of Bad Debts Account – Provision for Bad and
Doubtful Debts – Provision for Discount on Debtors-
Provision for Discount on Creditors - Repairs and Renewals
Reserve A/c (including Problems).

15

III Bills of Exchange: Meaning of Bill – Features of Bill –
Parties in the Bill – Discounting of Bill – Renewal of Bill –
Entries in the Books of Drawer and Drawee (including
Problems

15

IV Consignment Accounts: Consignment - Features - Proforma
Invoice - Account Sales – Del-credere Commission -
Accounting Treatment in the Books of Consigner and
Consignee - Valuation of Closing Stock - Normal and
Abnormal Losses (including Problems).

20

V Joint Venture Accounts: Joint Venture - Features -
Difference between Joint- Venture and Consignment –
Accounting Procedure – Methods of Keeping Records–One
Vendor Keeps the Accounts and Separate Set off Books
Methods (including Problems)

15

Enriched Module: Providing Depreciation under various methods, Bills of Exchange,
consignment accounts, joint venture accounts

1. References : Ranganatham G and Venkataramanaiah, Financial Accounting-II, S
Chand Publications, NewDelhi.
2. T. S. Reddy and A. Murthy - Financial Accounting, Margham Publications.
3. R.L. Gupta & V.K. Gupta, Principles and Practice of Accounting,
Sultan Chand.
4. SN Maheswari and SK Maheswari – Financial Accounting, Vikas Publications.
5. S.P. Jain & K.L Narang,Accountancy-I, Kalyani Publishers.
6. Tulsan, Accountancy-I, Tata McGraw Hill Co.
7. V.K. Goyal, Financial Accounting, Excel Books
8. T.S. Grewal, Introduction to Accountancy, Sultan Chand & Co.
9. Haneef and Mukherjee, Accountancy-I, Tata McGraw Hill.
10. Arulanandam and Ramana, Advanced Accountancy, Himalaya Publishers.
11. S.N.Maheshwari&V.L.Maheswari, Advanced Accountancy-I, Vikas Publishers.
12. Prof E Chandraiah, Financial Accounting, Seven Hills International Publishers.



SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I Year BCOM( General/ CA/ BISF/ A & T/ B.Voc) , Degree Course – II Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Business Economics

Course Outcomes

At the end of the course, the student will able to;

CO1- Describe the nature of economics in dealing with the issues of scarcity of
resources.
CO2- Analyze supply and demand analysis and its impact on consumer

behaviour.
CO3- Evaluate the factors,such as production and costs affecting
firmsbehaviour.
CO4- Recognize market failure and the role of government in dealing with
those failures.
CO5- Use economic analysis to evaluate controversial issues and policies.
CO6- Apply economic models for managerial problems, identify

their relationships, and formulate the decision making tools to be

applied for business.

Unit Topics No of teaching hours
Allocated

Course Code B.Eco Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



I Introduction: Meaning and Definitions of Business
Economics - Nature and Scope of Business Economics -
Micro and Macro Economics and their Interface. 15

II Demand Analysis: Meaning and Definition of Demand –
Determinants to Demand–Demand Function -Law of Demand
– Demand Curve – Exceptions to Law of Demand - Elasticity
of Demand – Measurements of Price Elasticity of Demand

15

III Production, Cost and Revenue Analysis: Concept of
Production Function – Law of Variable Proportion -Law of
Returns to Scale - Classification of Costs -Break Even
Analysis – Advantages

15

IV Market Structure: Concept of Market – Classification of
Markets -Perfect Competition – Characteristics – Equilibrium
Price -Monopoly – Characteristics – Equilibrium Under
Monopoly.

20

V National Income: Meaning – Definition – Measurements of
National Income - Concepts of National Income -Components
of National Income-Problems in Measuring National Income

15

Enriched Module: National Income, Market structures and their equilibrium, Demand
analysis and Revenue Analysis.

References:

1. Business Economics -S.Sankaran, Margham Publications, Chennai.
2. Business Economics - Kalyani Publications.
3. Business Economics - Himalaya Publishing House.
4. Business Economics - Aryasri and Murthy, Tata McGraw Hill.
5. Business Economics -H.L Ahuja, Sultan Chand & Sons
6. Principles of Economics -Mankiw, Cengage Publications
7. Fundamentals of Business Economics -Mithani, Himalaya Publishing House
8. Business Economics -A.V. R. Chary, Kalyani Publishers, Hyderabad.
9. Business Economics -Dr K Srinivasulu, Seven Hills International Publishers.

SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of



I Year BCOM( General) , Degree Course – II Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Banking Theory and Pracice

Course Outcomes

At the end of the course, the student will able to;

CO1- Understand the basic concepts of banks and functions of commercial
banks.
CO2- Demonstrate an awareness of law and practice in a banking context.
CO3- Engage in critical analysis of the practice of banking law.
CO4- Organize information as it relates to the regulation of banking products

and services.
CO5-Critically examine the current scenario of Indian Banking system.
CO6- Formulate the procedure for better service to the customers from

various banking innovations.

Unit Topics No of teaching hours
Allocated

I Introduction:
Meaning & Definition of Bank – Functions of Commercial
Banks – Credit Creation with Examples - Kinds of Banks –
Central Banking Vs. Commercial Banking

15

II Banking Systems:
Unit Banking, Branch Banking, Investment Banking -
Innovations in Banking – E banking - Online and Offshore

15

Course Code BTP Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



Banking, Internet Banking - Anywhere Banking - ATMs –
RTGS- NEFT – Mobile Banking

III Types of Banks:
Indigenous Banking - Cooperative Banks, Regional Rural
Banks, SIDBI, NABARD - EXIM bank

15

IV Banker and Customer:
Meaning and Definition of Banker and Customer – Types of
Customers – General Relationship and Special Relationship
between Banker and Customer - KYC Norms

20

V Collecting Banker and Paying Banker:
Concepts - Duties & Responsibilities of Collecting Banker –
Holder for Value – Holder in Due Course – Statutory
Protection to Collecting Banker - Responsibilities of Paying
Banker - Payment

15

Enriched Module: . Banking system, Types of Banks, collective banker responsibilities

References:
1. Banking Theory: Law &Practice : K P M Sundram and V L Varsheney,

Sultan Chand &Sons.

2. Banking Theory, Law and Practice : B. Santhanam; Margam Publications.
3. Banking Theory and Practice, Seven Hills International Publishers, Hyderabad.
4. Banking and Financial Systems: Aryasri, Tata McGraw-Hill Education India.
5. Introduction to Banking :VijayaRaghavan,Excel books.
6. Indian Financial System :M.Y.Khan, McGraw Hill Education.
7. Banking Theory and Practice, Jagroop Singh, Kalyani Publishers.

SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.com ( Computer Application)

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS



First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C E-Commerce and web
Designing (CA) 100 40 60 5 4

Total 650 200 450 29 24

SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

II – B.com - Banking, Insurance & Financial Services

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)



COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C Financial Markets 100 40 60 5 4

Total 650 200 450 29 24



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

Proposed syllabus of
I Year B.COM -( Banking Insurance & Financial services) , Degree Course – II

Semester
(w.e.f - 2021 - 22 academic year)

Title of the Course: Financial Markets

Course Objective:
COurse Outcomes: After studying this course, you should be able to:

CO1- make an informed judgement about whether or to what extent a financial
market satisfies the conditions of an efficient market

CO2- identify the main factors that could detract from that efficiency.

CO3- Defines the functions of financial markets and intermediary institutions.
CO4- Explains why interest rates changes.
CO5- Explains effects of asymmetric information on financial markets
CO6- Under stand the reasons of financial crisis.

Unit Topics No of teaching hours
Allocated

I Financial Markets: Financial Instruments - Intermediaries -
Services - Structure of Financial Market in India. 15

II Capital Market: Role, Evolution in India - Future Trends -
Primary Market - Issue of Capital: Process, Pricing, Methods
of Issue, Book-building - Managing Shareholders Relations.)

15

III Secondary Market: Secondary Market: Growth,
Development, Regulation - Stock Exchange Mechanism:
Trading, Settlement - Carry Forward, Badla system - Insider
Trading, Price Rigging.

15

IV Players on Stock Exchange: Investors, Speculators, Market
Makers, Bulls, Bears, Stags - Stock Exchange Regulations -
Stock Indices - Regulations and Regulatory Agencies(SEBI) 20

V Bond Market in India: Bond Market and its Interface with
Equity Market and Debt Market - Mutual Funds. 15

Course Code Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



Enriched Module: . Capital Markets and Secondary Markets,structure of Indian financial
Markets and stock exchanges.

Reference Books:
1. Gupta, L.C: Stock Exchange Trading in India; Society for Capital Market Research and

Development, Delhi.
2. Bhole, I.M., Financial Institutions and Market, Tata McGraw Hill.
3. Vasant Desai, Indian Financial System, Himalaya Publishing House.
4. Pathak, Bharati V., Indian Financial System: Markets, Institutions and Services, Pearson
Education (Singapore), New Delhi.
5. Gordon E. & K. Natarajan, “Financial Markets and Services”, Himalaya Publishing

House, New Delhi



SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

II – B.com - Accounting & Taxation

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

1A
Fundamentals of

Accounting
(Gen/BIFS/CA/A&T/B.Voc)

100 40 60 5 4

1B Business Economics
(Gen/BIFS/CA/A&T/B.Voc) 100 40 60 5 4

1C Income Tax - I 100 40 60 5 4

Total 650 200 450 29 24



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

Proposed syllabus of
I Year B.COM- Accounting & Taxation , Degree Course – II Semester

(w.e.f - 2021 - 22 academic year)
Title of the Course: Income Tax - I

COurse Outcomes: At the end of the course, the student will able to;

To familiarize the students with the Income Tax & Income Tax Act 1961.

To enable the students to compute the taxable income under the heads of Income from
salary, House property, Profits & gains of Business or profession .

Unit Topics No of teaching hours
Allocated

I Introduction: An Overview of Indian Tax System – Type of
Taxes: Direct and Indirect taxes – Union list and State list –
Tax Rates – Tax Evasion vs. Tax Avoidance - PAN (Theory
only)

15

II Concepts of Income Tax: Income, Person, Assessee-Deemed
Assessee, Assessment year, Previous year, Total Income
Capital and Revenue Receipts - Residential Status- Incidence
of Tax. (Problems)

15

III Exempted Incomes: Incomes Exempted from tax u/s10 -
Agricultural Income and tax treatment (Problems on treatment
of Agricultural income)

15

IV Income from Salary: Meaning - Allowances - Perquisites -
Profits-in-lieu of Salary -Deductions from Salary Income -
Computation of Salary income and qualified savings eligible
for deduction u/s 80 C (Problems on Computation of Income
from Salaries).

20

V Income from House Property: Meaning, Annual value, Let-
out / Self- occupied / Deemed to be let-out house, Deemed
ownership, Co-ownership, Deductions from Annual value
and Computation of Income from House property (Problems
on Computation of Income from House properties).

15

Course Code ITX Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



Enriched Module: . Concepts of Income Tax, Determination of Residential status and
Incidence of Tax, Computation of Salary income and Income from House property

Reference Books:
1. Dr. Vinod; K. Singhania; Direct Taxes – Law and Practice, Taxman Publications
2. T. S. Reddy and Dr. Y. Hari Prasad Reddy - Taxation , by Margham Publications
3. Premraj and Sreedhar, Income Tax, Hamsrala Publications
4. B.B. Lal - Direct Taxes; Konark Publications
5. Dr. Mehrotra and Dr. Goyal -Direct Taxes, Law and Practice, Sahitya Bhavan Publication.
6. Balachandran&Thothadri- Taxation Law and Practice, PHI Learning.
7. V.P. Gaur and D.B. Narang - Income Tax, Kalyani Publications
8. Dr Y Kiranmayi - Taxation, Jai Bharath Publishers
9. Income Tax, Seven Lecture Series, Himalaya Publications

SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

I – B.B.A ( General)

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS

First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising 50 50 2 2

Logistics & Supply Chain



Management

CORE SUBJECTS

2A Accounting for
Managers 100 40 60 5 4

2B Fundamentals of
Marketing 100 40 60 5 4

2C E-Commerce 100 40 60 5 4

Social Immersion
Internship 100 4

Total 750 200 450 34 28



SRR &CVR Government Degree College (Autonomous),Vijayawada.
Department of Commerce and Business Management

Proposed syllabus of
I Year BBA ( General) , Degree Course – II Semester

(w.e.f - 2021 - 22 academic year)
Title of the Course: Accounting for Managers

Course Objective:
: The subject of Financial Accounting includes basic concepts underlying the accounting
practices and its techniques with special reference to Sole-Proprietorship, Trading and Non-
Trading Concerns. The syllabus also includes computerized accounting using the software
TALLY.Co

urse Outcomes

At the end of the course, the student will able to;

CO1- Understand the nature and role of the four principal financial statements (i.e., the
Income Statement, the Statement of Financial Position, the Statement of Cash Flows, and the
Statement of Changes in Equity) ;

CO2- Develop an awareness and understanding of the accounting process and fundamental
accounting principles that underpin the development of financial statements (e.g. accrual
accounting vs. cash accounting, definition, recognition, measurement and disclosure of
assets, liabilities, revenues, expenses; inventory valuation methods, provisions,
depreciation; accounting for intangibles);
CO3- Ability to read, interpret and analyse financial statements; combine financial
analysis with other information to assess the financial performance and position of a
company;
CO4- Understand and apply course concepts to analyse common business management
decisions such as pricing and outsourcing decisions from a financial perspective;
-CO5- Understand the role of budgets in organisations, their limitations and the
behavioural issues to consider when developing and using budgets for planning and
control;
CO6- Develop an awareness of the need to consider ethical, social and other relevant
issues, in addition to financial information, in the management decision-making process.

Course Code AM Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



Unit Topics No of teaching hours
Allocated

I Introduction to Accounting:
Need for Accounting —Definition — Objectives, Advantages
— Book keeping and Accounting— Accounting concepts and
conventions Accounting Cycle - Classification of Accounts
and its rules -Double Entry Book-keeping - Journalizing -
Posting to Ledgers, Balancing Accounts (problems).
Difference between manual accounts and computerised
accounts.

15

II Subsidiary Books:
Types of Subsidiary Books - Cash Book, Three-column Cash
Book- Petty cash Book (Problems)

15

III Bank Reconciliation Statement:
Need for bank reconciliation - Reasons for difference between
Cash Book and Pass Book Balances Preparation of Bank
Reconciliation Statement- Problems on both favourable and
unfavourable balances.

15

IV Trail Balance and Final Accounts:
Preparation of Trail Balance-Preparation of Final Accounts:
Trading account — Profit and Loss account — Balance Sheet
— Final Accounts with adjustments (Problems).

20

V Issue of Shares and Debentures: Shares — meaning —types
—types of share capital- Issue of shares-forfeiture of shares
—reissue of forfeiture shares. Debentures-meaning-types-
various methods of issue of debentures

15

Enriched Module: . Bank Reconciliation statement fundamentals of Accounting, Types of
Subsidairy Books and types of Cash books

Reference Books:
1. _ Accounting for Managers —J Made Gowda — Himalaya Publishing House
2. _ Introduction to Accountancy S _ Grewal & S C. Gupta S Chand 8th Edition
3. _ Modern Accountancy - Hanif Mukerji — TMH
4. Financial Accounting by Dr. Kaustubh Sontake — 1st Edition Himalaya

Publishing House



SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I YearBBA- General, Degree Course – II Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Fundamentals of Marketing

Course Objective:
Helps to identify
core concepts of
marketing and the

role of marketing in society.
Ability to collect process and analyze consumer and market data to make informed decisions.
It also helps to understand pricing decisions. It focuses on the importance of digital marketing
and its applications.

Learning Outcome: Students will be understand:
a) Marketing Concepts and Marketing environment
b) The applications of digital marketing in the globalized market
c) Application and usage of E-mail advertisement and mobile marketing

Unit Topics No of teaching hours
Allocated

I Concept of marketing: Market, Marketing, Marketer -
Nature of Marketing- Selling concept, marketing concept,
Social marketing concept- Segmentation-Identifying market
segments -

15

II Product and Product lines - Product Meaning- Product
classification, Product mix decisions - Product life cycle,
Marketing strategies for different stages of the product life
cycle.New product Development - stages in New Product
Development- Branding - Packaging - Lebeling.

15

Course Code FMD 40

No . of lecture
hours/week

05 60

Total numbers of
lecture hours

75 100



III Pricing: Price- Meaning - Importance of Pricing - pricing
process, pricing methods. Adapting price: Geographical
pricing. price discounts and allowances, promotional pricing,
discriminatory pricing. product mix pricing.

15

IV Marketing channels: The Importance of marketing channels
- Channel design decisions -Channel management decisions -
Channel Conflict: Types. Causes and managing the conflict. 20

V Promotion mix Advertisement: Meaning, Objectives -
Types of Media - Advertising Media - Sales Promotion
Objectives and Tools - Public relation - Meaning and Tools

- Personal selling -Process.

15

Enriched Module: Concept of Marketing, pricing strategies, Digital Marketing and Blogs

REFERENCE BOOKS:
1. Philip Kotler and Armstrong, Principles of Marketing, PHI
2. Philip Kotler, Marketing Management, PHI
3. V.S Ramaswamy and S. Namakuari, Marketing Management.
4. J.P.Gupta and JoytiRana, Principles of Marketing Management, R. Chand & Co. New
Delhi.
5. Dave Evans., Susan Bratton, (2010). Social Media Marketing: The Next Generation of
Business Engagement. Wiley
6. Your Google Game Plan for Success: Increasing Your Web

SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

II – BBA - Digital Marketing

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

COURSE NAME OF THE SUBJECT TOTAL
MARKS

MID-
SEM

MARKS

SME-
END

MARKS

TEACHING
HOURS CREDITS



First
Language General English 100 40 60 4 3

Second
Language

Telugu/Hindi/Urdu/
Sanskrit/French/Arabic 100 40 60 4 3

Life Skills
(Select one
Subject)

Indian Culture and
Science

50 50 2 2Information &
Communication
Technology (ICT)

Elementary Statistics

Skill
Development

Courses
(Select two
Subjects)

Agricultural Marketing

50 50 2 2Business
Communication

(English)
Advertising

50 50 2 2Logistics & Supply Chain
Management

CORE SUBJECTS

2A Accounting for
Managers 100 40 60 5 4

2B
Fundamentals of

Marketing & Digital
Marketing

100 40 60 5 4

2C Business Environment 100 40 60 5 4

Social Immersion
Internship 100 4

Total 750 200 450 34 28

SRR &CVR Government Degree College (Autonomous),Vijayawada.

Department of Commerce and Business Management

Proposed syllabus of

I YearBBA- Digital Marketing, Degree Course – II Semester

(w.e.f - 2021 - 22 academic year)

Title of the Course: Fundamentals of Marketing and Digital Markets

Course Code FMD Continuous internal
Assessment (CIA)

40

No . of lecture
hours/week

05 Semester End
Evaluation (SEE)

60



Course Objective: Helps to identify core concepts of marketing and the role of marketing in
society.
Ability to collect process and analyze consumer and market data to make informed decisions.
It also helps to understand pricing decisions. It focuses on the importance of digital marketing
and its applications.

Learning Outcome: Students will be understand:
a) Marketing Concepts and Marketing environment
b) The applications of digital marketing in the globalized market
c) Application and usage of E-mail advertisement and mobile marketing

Unit Topics No of teaching hours
Allocated

I Concept of marketing: Market, Marketing, Marketer -
Nature of Marketing- Selling concept, marketing concept,
Social marketing concept- Segmentation-Identifying market
segments - Basis for market segmentation

15

II Product and Product lines - Product Meaning- Product
classification, Product mix decisions - Product life cycle,
Marketing strategies for different stages of the product life
cycle.New product Development - stages in New Product
Development- Branding - Packaging - Lebeling.

15

III Pricing: Price- Meaning - Importance of Pricing - pricing
process, pricing methods. Adapting price: Geographical
pricing. price discounts and allowances, promotional pricing,
discriminatory pricing. product mix pricing.

15

IV Introduction to Digital Marketing (DM)-Meaning,
Definition, Need of DM, Scope of DM, History of DM,
Concept and approaches to DM, Examples of good practices
in DM. Email Marketing Need for Emails, Types of Emails,
options in Email advertising, Mobile Marketing Overview of
the B2B and B2C Mobile Marketing.

20

V BLOGS: What are Blogs, Importance Of Blogs, Personal
Blogs, Corporate Blogs, Popular Blog Platforms,
What are Tags, Widgets, Blog Optimization, Blog Stats.

15

Enriched Module: Concept of Marketing, pricing strategies, Digital Marketing and Blogs

REFERENCE BOOKS:

Total numbers of
lecture hours

75 Total Marks 100

Exam Hours 03



1. Philip Kotler and Armstrong, Principles of Marketing, PHI
2. Philip Kotler, Marketing Management, PHI
3. V.S Ramaswamy and S. Namakuari, Marketing Management.
4. J.P.Gupta and JoytiRana, Principles of Marketing Management, R. Chand & Co. New
Delhi.
5. Dave Evans., Susan Bratton, (2010). Social Media Marketing: The Next Generation of
Business Engagement. Wiley
6. Your Google Game Plan for Success: Increasing Your Web

SRR & CVR GOVERNMENT DEGREE COLLEGE
DEPARTMENT OF COMMERCE AND BUSINESS MANAGEMENT

C. Voc – Logistics Management

SECOND SEMISTER PROGRAMME STRUCTURE ( w.e.f. 2020-21Acadamic Year)

S.NO NAME OF THE SUBJECT CREDITS
HOURS
PER
WEEK

INTERNAL
MARKS

EXTERNAL
MARKS TOTAL

01 English (Communication &
Soft Skills) 2 2 50 50

02 Computers (Information and
Communication Technology) 2 2 50 50

03 Business Economics 4 4 40 60 100

04 Banking Theory and Practice 4 4 40 60 100

Total 12 12 80 220 300

SKILL COMPONENTS

05 Fundamentals of Accounting 5 6 40 60 100

06 Supply Chain Management 5 6 40 60 100

07 Logistics Management 5 6 40 60 100

08 Field Work Project 5 6 40 60 100

Total 20 24 160 240 400


























































































































































































































































	Subsidiary Books:
	Trial Balance and Rectification of Errors :Prepara
	Bank Reconciliation Statement:Need for Bank Reconc
	Final Accounts:
	References:
	Reference Books:
	Suggested Readings:
	References:
	Banking Systems:
	Types of Banks:
	Indigenous Banking - Cooperative Banks, Regional R
	Banker and Customer:
	Collecting Banker and Paying Banker:
	References:
	At the end of the course, the student will able to
	     CO1- Understand the nature and role of the fo

	Subsidiary Books:

